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Analysis of Profession, Individual Value and Spectator Sports Consumption Behavior
HONG Xiao-xiao, YI Xiang-ren
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Abstract: By the methods of questionnaire, comparison and statistics, the paper focuses on the main

factors affecting spectator sports consumption market through the study on the relations between profession,

individual value and spectator sports consumption as well as the consumption status. The result shows that

there is no significant difference between the individual value of the different professions. There exists

distinct difference between the spectator sports consumption of the different professions, especially the

government employees and bank clerks. In short, high correlation coefficient is observed between individual

value and spectator sports consumption, while there is significant difference between the spectator sports

consumption of the different professions.
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