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and risks, providing strategic decision making supports, providing tactical decision making supports,

The values of competitive intelligence are providing warning for possible opportunities

monitoring and evaluating activities of competitors, providing supports for enterprise strategic planning,
etc. In this paper, the authors analyze 8 processing status (shared understanding, data and
information, knowledge, intelligence, decision making, action and result) and 7 key action steps

(acquisition, processing, analysis, communication, application, formulation and implementation)in

the extraction model for the values of competitive intelligence. 1 fig. 6 refs.
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Values of competitive intelligence.

Value extraction.
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