Sport Science Research

%% ¥4 20084F %5 29% $ 5 HA g

F1 2B BTk 38 5 &%

LR, BRE

Al

LERBERHIRKE

i OB s AT TRGREARLFTE, AT FLAB R AT LRES, ErRHF
B eIAT LRSS PR FORIKE, EH5H T RE & RBE S LAE8h F1 R Fage 4, FAHR
REIFOHBIMARIER T BT ED

FBE: F1; 8@ AR XBEE

PHES>%5 . G80-05 LHRAFIRAY: A LFEHE: 1006—1207(2008)05—0033—04

Categories of F1 Sponsors and Their Correlation to the Event
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Abstract: By the ways of literature study and expert interview, the article sums up the categories of the a
F1 sponsors and their correlation to the event. It also analyzes the sponsorship tendency of the high

correlation sponsors sponsoring F1 event and put forward some suggestions for achieving better sponsorship mn

results.
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Figure 1 Categories of F1 Sponsors
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Figure 2 Correlation between Sponsor Categories and the
Sport of F1
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