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Analysis on Extending Competitive Sports Training Life of Elite Athletes

Dong Chuan-sheng

(Shenyang Institute of P.E., Shenyang 110102, China)

Abstract: Through the interpretation on the concept and connotation of the game-watching tourist
brand of 2008 Beijing Olympic Games, the paper analyzes the main marketing agencies and basic marketing
tactics of the game-watching tourist brand. It suggests the major ways for deciding the operation tactics of
the development of game-watching tourist brand of Beijing Olympic Games.
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