DOI:10.13530/j.cnki. jlis. 160005

KE4EHLSHEEAPP EEFHEERESE
HIBFFET
= K & B

i AU SRS TR (ECM B2 M8 T OFFC N P AL AL B 3 APP R4 i T 8 B B K
BANUBAIME SR, IR LA A F TS G b A7 Rl PR A | R 285 40 O R E AU e A5 il R A 7 BT o TR 45
R O P RS ARB3: APP 2 72 v T8 5L AY S ER AR AR 2 R T8 B 52 I b A1) 4 5 ol FH 2 S I T 1
W N F;QRFATEASAUF 3 APP (f FH 1 v IO s i e 552 FH P DA 00 328 5 1 b A % 2 288 7 P 1 6 2
RS B, (R3S FI R DA AT TS FEAE U A 0 25 5 i 5 @R 2 A a2 fh ] 352 APP YRR 0 =
AAUIPETF ECM ASE R 7T 38 45 1) 25 ik, [ Bt 52 15 000 =2 SRR 910 45 JHL i 2 o 1) 52 o s @Bkt oK 2 A b £ AR 352 APP
ARS8 T R JEAEAE i 52 ma A, LR AR X AT 0 1] 52 A P DA R 32 A T AR R A S e, 8]
5, &2, ZFH 50,

Kpl] bbb R¥A WEATH RS EE

w6252

Understanding the Continuance Intention of Social Reading Apps by
College Students

LI Wu & ZHAO Xing

ABSTRACT

With the development of digital texts and social media, social reading featuring interactivity and sharing is
becoming more and more popular with users especially young people, and the online app is the main tool
used by them to carry out this kind of new digital reading activity. To understand the nature of social read-
ing, and improve the users’ retention rate and loyalty, the study constructed a conceptual model to explore
users’ continuance intention of social reading apps and its mechanism based on Expectation Confirmation
Model of Information Systems Continuance ( ECM). ECM is one of the earliest theoretical models of Infor-

mation Systems (IS) continuance, which distinguishes the substantive differences between acceptance and
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continuance behavior, and integrates confirmation and user satisfaction constructs within our understanding
of IS use.

The target population of this study is college students using social reading apps. A questionnaire survey
approach and structural equation modeling were adopted to investigate the hypothesized relationships and to
assess the fitness of the model. Based on the data analysis of 508 valid questionnaires, the results suggest
that (a) college students’ continuance intention is determined by their satisfaction and confirmation of ex-
pectation from prior social reading apps use; (b) college students’ perceived usefulness in reading is impor-
tant in predicting their continuance intention of social reading apps while the perceived usefulness in social-
ization is not; (¢) college students’ intention to continue using social reading apps is not only affected by
the constructs considered in ECM, but also by other factors such as subjective norm; (d) besides having
statistically significant impact on college students’ continuance intention, the subjective norm also greatly in-
fluence their post acceptance perceived usefulness in both reading and socialization.

The study not only indicates ECM is powerful in explaining college students’ continuance intention of
social reading apps, but also riches the model by incorporating subjective norm into the original one. Be-
sides, the results are valuable and insightful in providing us an in-depth understanding of the nature of
social reading, the relationship between reading and socialization, and the measures improving the users’ re-
tention rate of social reading apps. Meanwhile, the study suffers from several limitations. For instance, it was
a cross-sectional study which restricted the comparison of users’ per-acceptance and post-acceptance per-
ceptions; it designated intention as the dependent variable of interest rather than behavior, and the research
sample in the present study was confined to college students due to the limited research resources. These is-
sues might be addressed in the future work. 5 figs. 2 tabs. 50 refs.
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